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The Legal Issue:
Ar tiCle 30(1)(10) p— Direct Confusion |

Consumers believe the two marks
are the exact same brand.

gl 0 > Series Association’

AN = — Series Association
Likelihood of e ’{—;— T;M\ Consumers believe the goods come

Confusion from the same product line.

~ w | Corporate Affiliation'
“SS===__> Consumers believe the companies
are licensed, franchised, or related.

The court doesn’t just ask “Are they identical?””—it asks
“Will the public assume a connection?”

&1 NotebookLM



Exhibit A vs. Exhibit B

Th; .I").idsputed 'i:fdder;m-rk

Registration No. 02035098
| Filing Date: July 19, 2019
' Designated Goods: Class 9 (Computer

* hardware, handheld computers, mobile apps) |

), | Registration No. 01885349 ("Amazon Alexa")
/| Designated Goods: Class 9 (Voice recognition

The Cited Trademark

software, wireless communication devices,

app platforms)
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Visual
Similarity i

The court weighs these
interwoven factors to
determine the overall
risk to the consumer.
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Factor 1: Visual Similarity

€D Strikingly similar '

|
circular speech \’*ﬁ

bubble silhouette. h 9 Minor differences in

color and the interior
double-checkmark
| are insufficient to
B ldentical 4L / . distinguish them.
bottom-left/center —~ — |

cutout design.

e e ——————— —

Court’s Conclusion: High degree of similarity. Consumers observing them
at different times and places would easily associate them as a series.




Factor 2: Sl

Disputed Mark: Shared Cited Mark:

Class g- Chheritior Class 9 - Vcélce
[ t comman
omputer Base & :
software, wireless
hardware, laptops, \“Common /| °communication
applications. /

Key Insight: The court ruled that rights are based on registered
categories, not just actual current use. Because both target tech
consumers with overlapping functions, they are “highly similar.”
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Factor 3: Distinctiveness & Market Familiarity
Nov 6, 2014 2017 - 2020 July 19, 2019

Amazon Alexa smart Heavy Taiwan media Disputed Trademark
assistant launches coverage & continuous application filed.
globally. marketing of the Alexa app.

Cited Mark: High familiarity, backed by Wikipedia entries, news reports, and Google 1
search evidence.

Disputed Mark: Only one undated promotional flyer provided. Lacks market recognition.

- Result: The established mark receives broader legal protection.
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Media Context: April 10,

Applicant's Background: ' '.';"x 2018 news reports

Operates in fintech,

highlight Alexa's
software development, integration into financial
and IT consulting, W/ payment services.

Action: Applicant files
highly similar mark for |
“Fintech Services” a year | The court reasoned that an experienced

later. I tech professional would inevitably know
e Ll the global “Amazon Alexa” brand.
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The Final Juc
o

| High similarity in visual design.

" Highly similar designated goods
(Class 9).

Cited mark is highly distinct and
familiar to consumers.

Disputed application lacked
good faith.
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The opposition is sustained. The registration of the Disputed
Trademark is officially revoked. The appeal is dismissed.
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